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Retail investors’ participation on Bursa Malaysia

AVERAGE DAILY VOLUME (ON-MARKET TRANSACTIONS)
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VALUE

(RM bil)

RETAIL PARTICIPATION
As at Dec 31, 2024, the total retail™ participation in Bursa market was 21%.
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* Covers local retail, foreign retail, and proprietary day traders (PDTs). Local retail takes
the significant portion of the participation.

Source: Bursa Malaysia Annual Reports (2018-2024)
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Since 2018, the number of retail
participants in the Bursa market
had steadily risen and peaked
during the Covid-19 pandemic.

In 2020 and 2021, retail
participation in the Bursa market
jumped to a high of 37.8% and
37.6%, respectively.

However, in 2024, the percentage
of retail participation dipped
(despite the increase in value) as
the average daily volume rose
significantly.



Investment products that retail investors investin

Investment Products: In Percentage: Invest More/Less in the Past = On average, retail investors in
12 Months: Malaysia allocate 8.4% of their income
Stock 39% )14 to investments.
Amanah Saham Bumiputera (‘ASB") 34% (+) 19%
Unit Trust 31% (+) 12% = |nvestment amounts have risen, with
Fixed Deposit (*FD") 26% (+) 15% the most significant increases seen in
Precious Metals 25% (+)27% precious metals such as gold and
Cryptocurrenc 15% (+) 18% .
P y > silver, followed by property, ASB,
Property/Real Estate 14% (+) 25% . . dfundi g
Real Estate Trust Funds ("REIT") 127% (+) 18% private equity crowdfunding, an
Private Retirement Scheme (‘PRS”) 12% (+) 17% cryptocurrency.
Exchange Traded Funds CETFD e s = Retail investors primarily finance their
Derivatives 117 (+) 4% . . .
investments through their salaries
Forex 10% (+) 17%
Collectible 89 (+) 14% (63%) and savings (61%), indicating a
Bond 7% (+) 12% potential desire for diversification and
Structured Warrant 4% No change the pursuit of higher returns
Private Equity Crowdiunding 3% (+)19% compared to traditional fixed-income
Not investing at all 13% .
instruments.
[Blue]: Bursa products; [Black]: Non-Bursa products

I I ISRA Source: Bursa Retail Survey, 2023 (Sample: 3,027)
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Investment motivation for retail investors

= |n Malaysia, retail investors invest to diversify and supplement their income. Investment motivations can vary across
different age groups and gender, reflecting their life stages, financial goals, societal expectations, and risk tolerance.

19%

To Start Own Business
Hobby I 21%

To Beat Savings Account Interest Rates | NN 238%
Keep Pace with Inflation 37%
Capital Gains [N 40%
Emergency Funds

Source of Passive Income

Retirement Planning

Source: Bursa Retail Survey, 2023 (Sample: 2,622)
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I 47%

54%

54%

Motivations by Life Stage

55-64: Focus on Retirement

68%

25-34: Seeking Passive Income

57%

18-24: Investing as a Hobby

/gn- 31%

4
L Business Venture
R Motivation:
6 28 24%

Males: Focus on
Wealth Accumulation

43%

of men invest specifically
for capital gains to build
wealth.

of young investors of this group of older investors
start primarily for prioritizes generating prioritize building a
personal interest and ‘ ' 'l* steady income stable retirement
hobby-seeking. ‘W streams while fund above all else.

employed.

Business Venture
Motivation:

22%

Priorities by Gender

Females: Focus on
Financial Stability

50%

of women prioritize
building emergency funds
for long-term security.




02

How Has Crowdfunding
Contributed to Greater Retalil
Participation?
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Why crowdfunding?

= Crowdfunding, being an alternative online fundraising platform, offers a more diversified investment portfolio to
both retail and institutional investors and promotes greater access to start-ups and micro, small and medium
enterprises (MSMEs) to fundraise capital for their businesses.

Equity Crowdfunding (ECF) Peer-to-Peer (P2P) Financing

Debt-Based
Lending

Investors provide loans to ,
individuals or businesses

rather than buying shares.

Ownership
through Equity

Investors purchase shares
and become partial owners
of the business.

High-Growth Fixed Interest

Focus Returns
Typically utilized by startups Investors receive regular
and early-stage businesses Return Type: Return Type: interest or profit payments
seeking growth capital. Share of future Interest or profit over a specified period.
profits payments

. :;:vr:isatlo(;v%g:;: Investor Role: .
Stake in (Shareholder) Lender No Ownership
Future Profits _ _ Stake
Returns are tied to the gnmary Target: Tnawy r"c'i'.“? dry Tlauget: Borrowers retain full
potential future profitability ta;tups & " Clvicas ownership as the investment
of the company. Early-stage growt Businesses is treated as a loan.




ECF & P2P landscape in Malaysia (as at 2025)

ECF P2P = ECF and P2P have facilitated significant funding to Malaysia’s
ke Campaigns - ia’ i i
’f": camparg 449 151,064 MSMEs, the backbone of Malaysia’s economy, which contributes
to 39.5% of the country’s GDP in 2025.
“« )\ Capital RM876.7 mi ;
.7 mil  RM11.01 bil :
gé raised = Asat end-2025, there were 13 ECF and 20 P2P platforms, licensed
< by the Securities Commission Malaysia, offering both conventional
[$],Successful 511 6,558
IR issuers and Islamic solutions (30% of total funds raised).
ECF P2P
250 120 3,000.00 2 507.45 40,000
222 I 2,534.21 35 000
’g‘ 200 100 ’g 2,500.00 ’
= = .94 30,000
E 80 E 2,000.00 25 000 &
> © > , ©
s £ =3 7" £
o 60 T 1,500.00 20,000 &
S 100 5 s kS
” a0 S £ 1,000.00 1500 g
é 50 é 10,000
s gl 23 20 < 500.00 5,000
o mm H = N 0 ) ]
2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2017 2018 2019 2020 2021 2022 2023 2024 2025
mmm Amount Raised (RM)  =0==Campaigns mmm Amount Raised (RM)  =0O==Campaigns

Source: Securities Commission Malaysia (2025) 9
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Growth comparison with the neighboring countries
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IDR Trillion

900

CROWDFUNDING INDONESIA

200 764.18
700
600 528.52
500
400 296.26
300
00 156.09
100
0
2021 2022 2023
CROWDFUNDING THAILAND
7,000.00 6,116.10
6,000.00
_ 500000 4,327 4,363.98
[e]
= 4,000.00
S
+ 3,000.00
@
2,000.00 1,391
1,000.00 2058 I

2021 2022 2023 2024

In comparison to its
neighboring peers,
Malaysia recorded a
consistent growth in
terms of total capital
raised via crowdfunding,
similar to Indonesia and
Thailand. Nonetheless,
the number dropped in
2024 for Thailand.

Crowdfunding in
Singapore grew
significantly in 2022 but
not in other years.
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Demographics of ECF & P2P investors (as at 2025)

ECF P2P
Nationality Gender Nationality Gender
3% 2% 2%
= Malavsi H Male 36% H Malaysian H Male
mF a a,ySIan ® Female M Foreign ® Female
oreign 1 Not Applicable 1 Not Applicable
61%
94% 98%
Age Group Age Group
9% 3% 7% 1%
m Below 35 m Below 35 12% ‘
m 35 10 45 15% ‘ 42% m 3510 45
m >45to 55 ® >45 to 55 51%
Above 55 Above 55
m Not Applicable ) 29%
m Not Applicable
31%
N C I ISRA Source: Securities Commission Malaysia (2025) 1
NIVERSITY INSTITUTE




Demographics of ECF & P2P investors (as at 2025)
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ECF

Investors Type

m Retail

m Angel

m Sophisticated - HNWI

Sophisticated - HNWE and

P2P

Investors Type
6% 1%

2%

m Retail 7%

m Angel

m Sophisticated - HNWI

Accredited Sophisticated - HNWE and
Accredited
ECF Investment Amount (RM) P2P Investment Amount (RM)
80 1,800
70 1,600
60 1,400
2 50 E 1,200
o, 34 1,000
800 2
30 600 447 433 >72 >
15 348
20 I 10 12 400
: d [ = B
0 I [] . I - ) - [ ] | mi | I = I
2021 2022 2023 2024 2025 2021 2022 2023 2024 2025
B Retail mAngel m Sophisticated - HNWI Sophisticated - HNWE and Accredited : B Retail ®Angel m Sophisticated - HNWI Sophisticated - HNWE and Accredited
EI F ISRA Source: Securities Commission Malaysia (2025)
RSITY INSTITUTE
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Introduction of MyCIF: a public-private co-investment
model...

To create a public-private partnership mechanism for risk capital financing, to enhance the visibility and efficiency of
government fund disbursement to MSMEs, and to crowd in more private investors and to spur further growth in

alternative financing markets via ECF and P2P.

D
8 e

Private
Investors

+
MyCIF

Funded by Ministry of
Finance

14
°

Eligible ECF &
P2P issuers

| @ |

ECF & P2P
Platforms

e —

Working
capital

Early-stage
investment

s

MSMEs

(P2P only) —introduced in
2020

Social Enterprise Scheme

Environmental & Social Impact
(ECF &P2P) —introduced in

Agriculture & Food Security
(ECF &P2P) —introduced in
2022 & 2024 respectively

2023

Source: Securities Commission Malaysia, MyCIF Annual Report (2024)
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MyCIF in numbers (Q4 2019 to Q4 2024):

ECF & P2P campaigns backed by
MyCIF

70,285

Cumulative

15,590

For the year 2024

MSMEs benefitted

9,523

Cumulative

4,489

For the year 2024

Total amount co-invested (RM) Private investments (RM)
1.19Bn 4.92Bn
Cumulative Cumulative
264Mn 1.1Mn

For the year 2024 For the year 2024

MyCIF participation in total ECF and P2P market (Q4 2019 to Q4 2024):

58%

of total campaigns

For the year 2024: 45%

66%

of all issuers

For the year 2024: 86%

13%

of total amount raised

For the year 2024: 10%

Key features of MyCIF (Q4 2019 to Q4 2024):

S
o Crowding-in effect
private investment growth
alongside MyCIF (=14

4 1 matching under General
LAX Scheme)

@ Amplifies public money

9 RM1 from MyCIF is re-invested

co-investments growth relative
4_ GX to the initial funding allocated by

9 times on P2P platforms MOE

Shoring up investor
confidence

i

Over 9,500

MSMEs have received
investments from
government since inception

13
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Challenges and
Policy Recommendations
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Challenges faced by retail investors in ECF & P2P

Investment Limits ----, .--- Product Rollout Delays

Operational and regulatory
challenges slow participation

Regulator restricts
investment amounts

Lack of Awareness -__’,5 i\_‘ Trust Deficit
MSMEs and rural Market conditions
communities are unfamiliar affect investor confidence
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Policy Recommendations

1.

Effective risk management, particularly in financial and technology risks:
= Proactive monitoring, identification, and mitigation of risks are essential to ensuring preparedness against
uncertainties and potential disruptions; hence safeguarding investors’ interests.

Expansion of product services and offerings:

" |nnovative products with ‘protected investment’ and ‘secured financing’ options to cater for risk-averse retail
investors. For example, extending financing options to government procurement financing schemes (i.e., MSMEs
and small contractors participating in government contracts), Shariah-compliant instruments that can garner
more retail participation among Muslims.

= Credit rating of issuers can be introduced by the ECF and P2P platforms at lower costs.

= Standardised valuation methodologies across various P2P products for fair pricing.

Retail development via campaigns, marketplace fair, and workshop series to retail investors to build more talents
and promote capacity building. Financial literacy, awareness and education via structured education programmes,
industry dialogues, video series, podcasts, etc. to broaden market participation.

A conducive tax environment for greater individual participation in the ECF market.
Facilitating more secondary markets for liquidity solutions and exit mechanismes.

Liberalisation of retail investment limit, particularly for ECF — depending on market maturity.
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Thank You

marjan-isra@inceif.edumy | +603 76514228 | +6010 9271655
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